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CREATIVE TOURISM AWARDS 2025 _ And the
winners are_!

The winners of the 12th edition of the Creative Tourism Awards have just
been revealed and the red carpet is spectacular! From New Orleans to
Japan, passing through Easter Island, Salvador da Bahia or Cannes,

French Riviera. _ creativity is everywhere!

These prestigious awards, created by the Creative Tourism Network® in 2014,
honor companies, projects, and destinations worldwide that highlight their
commitment to creative tourism—a sustainable model that meets the new

demands of travelers for authentic and creative experiences.

The quantity, diversity, and high quality of the applications showcase the vitality
of creative tourism globally and the profound transformations within the travel

industry.

The Creative Tourism Awards aim to reward those who promote creative
tourism in all its forms, reflecting the regenerative values it offers local
communities. With a jury composed of international experts in tourism
marketing and the creative economy. the awards process has proven to
be a rigorous one. with the winners selected from a pool of 178
proposals spanning 16 countries. These proposals were judged based

on originality, the ability to create local ecosystems. and adherence to

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 1/10_—3
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sustainability principles.

This year's selection further demonstrates the growth and importance of creative
tourism, with a focus on authenticity, innovation. and sustainability.
Whether for a small village or a bustling megalopolis, creative tourism thrives
through the co-creation of experiences that involve both locals and tourists. The
enthusiasm for these awards reflects the adaptable and virtuous nature of
creative tourism, which can be tailored to different stakeholders, territories, and

contexts.

As Caroline Couret, Director of the Creative Tourism Network®, stated,
"The success of participation and the diversity of proj'ects and
geographical areas testifies to the liveliness and relevance of this
tourism, offering a sustainable model adaptable io any types of territory.
Moreover. the fact that the winners range from large-scale projecis to
smaller. more localized ones shows that creativity can be everyone's

prerogative.”

In addition to the recognition these awards confer, the winners will benefit from
international promotion by the  Creative Tourism Network®, along with
collaborations and synergies with other network members and partner
organizations. By fostering good practices and recognizing prOjécts that highlight
sustainability and resilience, the Creative Tourism Awards celebrate a tourism

model that generates long-lasting value.

The Creative Tourism Network® continues to lead the way in promoting tourism
that is not only creatively enriching but also empowers local communities,
ensuring the sustainable development of destinations worldwide. Founded in
2010 with support from the European Union, it has quickly expanded globally. A
key partner of UNESCO, UN Tourisrh, and Ministries worldwide, the Network
serves as a platform for promoting and supporting creative tourism through

collaboration with destinations, tourism professionals, cultural entities, and

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 2 [10=31
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creative industries. It aims to enhance the visibility and impact of creative
tourism, generating sustainable benefits for local communities and territories of
all kinds.

World's Best Creative Destination (City Mention)

New Orleans, Louisiana, USA

NEW
ORLEAN
= COMPANY

Louisiona - USA ‘ﬂ =
ex- aequo

World's Best Creative Destination (Natural & Community-based

mention)

Rapa Nui - Easter Island - Isla de Pascua. Chile

i #DescubreChile
S

WDHLI} BEST CREATIVE DESTINATION

Ex0equo

RAPA NUI - EASTER ISLAND - CHILE

Gy )

% S CAMARA DE

Ly TURISMO - I .

Learning&Cooking ' rapanuiaward RapaNui (3)

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 3 /10—
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World Best Strategy & Experience:
Pracatum - Carlinhos Brown, Candeal Territory

Salvador da Bahia, Brazil

WORLD BEST CREATIVE
STRATEGY & EXPERIENCE

PRACATUM - CANDEAL

SALVADOR DA BAHIA - BRAZIL ) ﬂ

World's Best Creative Journey
Tamba Ware

Tamba-sasayama Creative City. Japan

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/

2025/02/12 17:41
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WORLD BEST CREATIVE JOURNEY

- . - .
- e g

= : &)

— ‘ 5 WO I R EMR T AT

| ' )

Tawrhbayshi e = EE
Wi s . [ TRPRSEAR S |
Tamba-Sosayoma - JAPAN ’m d " : e -

World Best Creative Language&Gastronomic Tourism Experience:

Learning & Cooking. Spain

WORLD BEST CREATIVE
LANGUAGE & GASTRONOMIC EXPERIENCE

@

CLEARNING
CACOOKING

Wik adarcratsy
{ Spain ) ﬁ

World Best Creative Tours
“Morro Entre Altos™,

by Fernando Lopes, Recife. CreativeFriendlyDestination, Brazil

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 5/10m—



CREATIVE TOURISM AWARDS 2025 ... And the winners are... ! - CREATIVE TOURISM NETWORK® 2025/02/12 17:41

BEST CREATIVE TOUR

O Morro entre Altos

fﬁ_l‘ :-‘h‘,% '

RECIFE - BRAZIL e

ex- aequo

“Um Passo a Frente e Vocé Nao Esta no Mesmo Lugar”, by Manu

Rodrigues, Recife, CreativeFriendlyDestination, Brazil

BEST CREATIVE TOUR

Um Passo a Frente e Vocé Nao Esta no Mesmao | Hgal

Marnu Redrigues

RECIFE - BRAZIL s |

umpa recife

Special Mention Creative Lodging:

Maison Lyo, Cannes, French Riviera

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 6 /10~—Y
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SPECIAL MENTION - CREATIVE LODGING

NN

o\
i

v

w".)

Cannes, French Riviera .ﬂ .
FRANCE

Best Organization for Creative Tourism Advisors

ASTA — American Society of Travel Advisors, USA

WORLD BEST ORGANIZATION
FOR CREATIVE TOURISM ADVISORS

-
@ Trawval Advisors

{ USA- GLOBAL) : ﬂ‘ s

A

Cannes, Creative Friendly Destination Special Awards

Best Creative Strategy Award: La République des Aris

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/

7 /10R—3
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BEST CREATIVE STRATEGY

=M IR N
REPUBLIQ

T
DES ARV

4

Connes - France )E i

Creative Accommodation Award: Maison d’holes Blue Dream

BEST CREATIVE HOSPITALITY

BLUE DREAM CANNES
MAISON D'HOTES

L ]

Cannes - France _ﬁ'.

Best Creative Experience Award: Miel a Cannes

" BEST CREATIVE EXPERIENCE

i
\|l |
hd e &
DL CANMNES

Connes - France %

miel

0 Share / Save *

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 8/10m—3%/
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00000000

« Call for Applications :

CreativeFriendlyDestination label

ABOUT THE THE NETWORK CREATIVE CREATIVE
CREATIVE T R . FRIENDLY TOURISM
TOURISM DESTINATIONS ACADEMY

AWARDS CONTACT

https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 9/10~—%



CREATIVE TOURISM AWARDS 2025 ... And the winners are... ! - CREATIVE TOURISM NETWORK® 2025/02/1217:41

CREATIVE TOURISM
NETWORK®

World Creative Tourism Organization

Copyright © All rights

English
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https://www.creativetourismnetwork.org/creative-tourism-awards-2025-and-the-winners-are/ 10 /10~—Y



T . NSHEEARRELR
Phitbh RELEASE |gme e

CFMT7E2H19H

(’Aﬂa‘)ﬂﬁﬁﬁiﬁ%c‘:ﬁ&ﬁmﬂil‘_;5@#%%%%%*
- TR0 KRISTEOEM HRELIcES
- FEA%HE] BEO=RICOVNT

ABUREAKRELR RERE SBM 5) S FERBLITtH (RSB B8R FRREL
EfERTEESR(ETEERNEE B, M2IICET3AEEEICIHE L T
b@b?6f5$0)¥ﬁ%i‘i_ﬁ% & BIREL T, TEEROEIE ] DBERER. HilsEi|c

BRAODIK, ERSADIBERESRLERREUE @#Tzamzrﬁ%%ﬁo

b
5 \" /j;é
O 954// : "'"...."'
BAG x mm o s .z ||\\
10'.:'! :'nn DSAKA CONVENTION & TOURISM DUREAL
FIEBEILT - ARBLERE
Tarn_basasayamatity AFDRLGAE, R~

BTARR-BIFEHE  & R AR LERSE AARDELLVER . RRA Ic LD HAISEE

RREDLRIE 2025 AR BEFES ST 05D IRIFEE Y —HiER) Faﬁ%
ERBEA S NUIAEH KRS LT MEARTEICARD S BAEEELTES
[BAOBNY 3——R | BEEHEELTHY, é@mﬁmﬁﬁmgﬁmﬁw@
REETOTVET,

FHRBRIUHIE AR BRSO TIERUERE BAOZEUVER, FEA
ZhifE. BANRE. OARSERE, 1R IAKESHRY NI —5, EECHNEEYIRG
TG IR S NBTRDRA RN E T & [CERS 5 DRFHE RO
RERIHLANS | BADZELL BREFEA DRI B/HICIRVBATNET,

FEOT—RTNOEESRIHARDT 1V ]IE SDGs OBIEER. h—Ry=1—k
SIVIC & BRFETERHARNER, [SERESHEIMTN  RERESOEEEERD -
DEBTERIAT>NIESRTINET .~ SHRHER L BI1IRI1L%
LELEFN TS AREILHOBE DN (BR. B, b, 28, T2, 848 F51E
FUEEMICEL SHISDIES UT, BB HICHRERUB e EL T,




[ERHE) U THRRICER RS UPOTIUPEE, KO- rI5SE0ER. 52
SOFRDHEUTHE T, RIS TFA DROR—BREFNEF T £R/ULTICIE 2=
i XAEDRAFH THBDERIT, SIITv—J LW Ty —J SIVAS I F—R) . F
OVIYh-F1 VR (ENL) REHRICE I EEEHDBYET, |

15T DEBEENEEN L ERTHS. [BHMORE I EOEE | IEMLNE
ENHITTTROE SISV RERIBEDF—T— REDIBEBTROB AR
 TROE FERELICHYET ., |
KIRIGTBWEBNITR FOARIE LTI BOM TREY 38E ar F
CTBFOBEXEI RN TSR THYERS S OFE O S OHRIMER > TWET,
Ee F AU UTEVOSCE, RSB ENTUVET, -
FHRBEILIEE AR CE Y E £ U AN S R 2 ORI TS Y R ER (2T -
BRE K KB UOE, & FRAB RO BT R ERA T, BAoEE
[CRESNS RN 7 HY a8 A CBE UL RSV TNET,
19U P DIEREEICHBAOS 2 DORMRFERI I EADEREHE HE% 2
&—h RIS TG EREDRN L E A CRRA TR ET,

WAIREYS - PR\ T EsEE SRS

O TEBHEE AR~FPREL I VRIS LD
[BOEBARRIETAOEMFRELC&L D, SRR, BB, EL SO S ERE

BRU. BRMEE ST [EREHE] & U T RASE, SRR Y M S—F 1 250

R TR IE T — 7 e U BgE I X RE I RS L RINOER

OKXFREIF R iET /\JI\%-%’CGD 35| PR
AIREFEFEATOIRY ., KIREF. H,Eﬂ%LLI%Fﬁ%.t ‘Cﬁﬁi’ﬁ"m@'f RIUNET
@#Hj“l:ﬁz—ya 2 DEHE

(F1)J—2ICBES BB ADE]
ABHEEAAREND RECESR ROy
TEL 06-6282-5917 MAIL pr@octb.ip

FHERELTT By SO
TEL 079-552-6907




N

w

F45E/EEFELABCIYIYV Y
EoRETEES RE

B B AM7E2A58 (k) FH4B0 05D
B# O NEOREEFEY IR k@

B 2
HLrED
HEEH
(1) 4 SEFHEMUABC=T Yy BRHE -+ -+« + -
(2) B4 5EFHEBIVABC~T VY IREHRRME - - « - -
BHRER
%

R&EARY A b https://tambasasayama—abc—marathon. jp/




ARERE
A B wf743820 (B)
o — R EUREie T Y ro—2 (HAREEAE)
2 B BlIRH=oiEE
i B =5 (42.195km), D L—=F Vs
HIBEH 1 844 A 1 LA ENRHE
B [EERHO (BF-xF). —ROW (BF - &xTF)
smE 7A+F72210, 000M, Vb—v5212, 000HM

BRI - BEEUS 4 PILLAR

(1) RESMPEARTR

FARK S HIA KT Exaplis)] RIAEHK
AV BE—F v b 85 19 H~8 H 30 H 56 A
FHE R ILTH RA
- FERED 8H19BH~1H31H 32A
1=y b D — 9A2H~11 4298 5,378 A
— XA FEE 11 H29 A~12 A 20 A 1,152 A
2Ly P — 12821 A~1A31H 834A
‘ &t 7,452A
Jb—=5 AHE—Fv b 9Eza~nﬂ29ﬁ 112%#
(2025. 1. 31 B &)
i AIELAL £ BEIA% =
BERBT 465N 455A A10A
BT 55A 4 9A A3 A
RAFFEB T 4, 296 A 6, 099 A 1, 803 A
REGFLT 515A 849A 334A
Hb 5, 331A 7, 452 A 2, 121A
FREAEILTT R0 HRiAE 230A (il 195A) 3.1%
A ZH0TARVDEHF—ZA

SAURUS JAPAN #kzistt

MREXETLE

AT

RIFEOEDARF—2
A2, R0 & A, INFRFT T —
BOATE A, KEMTF 74— '




(2) HEEERVEER2 v 7 - BiHHEIER
BEAY T 1, 1186A (OBBEAGERTF47323A)

(3) XBAFIEEIZHNDERILRE

362026. 1. 31 B 5

KOARYA MR ATTE LALSA~

L FF AR Lf7E 15218
EMERORE “F7#E 28 38
AT Z & Sf7HE 2H27R0 (FE)
(4) EFFEH |
X4y Btz

BAARH

E&T v b @FEEa-r-) | ZOIEEH
:&‘ & |H£n J"m' Bl

- R RGERT BRI R R ‘

. FILBRIRGERT HFiuesarr s 576
MRk 7 — BT HEE 7 —EHiERN
o~ 56 (BE¥7 > b« HEEGERT - BFILEBIRGERIZH

ZAHHEEIEEET)

I 2y — 5 48
R E 8HE
EEAEDRK 2 6 (25A)

AEDE '

| BYEHLA E DR 93f (1 8A)

AT 4 HANT T — 28 A

AR RERKE SREERV-, FARR, KLETIHR. LBRK

RERSa—— RS

(6) RERUEZM

OE B REWR, HEE e T 4 —
EERMEE (RPK -8
FHEMILED Ve h ), BEMESE (JAFHES SREHE
@2 ~ 8{f REMK FHEEEEIEEL Y. BESFBSE (JAFKIEREHE

@ £ F FBEEEASN
@ M F Ty

GHBRAMH HDENR MEHBOREVEFIZF UV AEMERE




1.

(6) %4 5ERSOTRMYMH, KR

AEEE

- HHUBRIEER 5 B 20 43 % 6 SRR 30 DICHEE
V=TV rORM (F1IRX19%, 2K 23%)

s R=RAZ P DEA (3 RFE], 3 RRENE, 4 RER. 4 BERE, 5 BERD)
s iR T — ADYETE

- BERX MEOHER (P UART )

HBEBRET VeI L A EEEM

- Bidk 98B To CMEM

sz ) —BEEMCM -

cFHEBLSD S RMEEZEDDRAREIANHEINTNWS [REVF v TOE
- FUACE B M) —EESR

cRKEEAE, [RIFEOEZAR) OHEFICLAEY Lif =

F RERTHROBIER IR0 s 28] HETE GATH)

B IR s b L
cREa 7 MOKRE EREETEENA M BEE, ]

ST A L D—E
ﬁ?w2/?ﬁ/LI68NS%EﬁLt vﬁwﬁﬁl/b)—%%
c HEARA MEOHFR (BESR MOEFIRORE WL 344K BREHR)

FUOINEEELL s M) —EE

» IREBEROTVE AV A F—UFER (L1/11~11/17) XKI/1T#HF<5 Y
CRPTEHTHR=ZBROFT I ZAY A R—T (11/11~11/17) K1/ 1THFE<F
s W= NFAF—=TDIEE (11/11~11/17) ¥1/1T#HFE<F v

howZ Y RECBT DER

BEl~Z Y T BT Ly MiBR (11/23)

BLiu=Z Vet a7 Ly MR (11/24)
ZHERTRF—RATZ Y BT A7 Ly b (12/16)
FREN—T7I IV ACBIT AT Ly M (12/22)

REWER R — RO RES

- IERIHE MRS PILLAR

- HREE 64t

FEESDELPB o

- SEEZFEABEIC L S EmERE (10 8)

AR—VERL UBhakEE ‘
« UK R R — > TEBIBhER A& (R 6, 400 )



BE%25

SBASEFHELABC TSV Yy REKAREEN

1. RADER (a2 )
= FHH $IIRAH £ WE
E: £ & 3, 361, 105 3. 361, 105 O [FimAsRite
& n L] 81, 200, 00D 75, 864, 000 A 5, 336, 000(7A=5y L8810 000AXT, 4524, U L—75 Y 440812, 000 X 11244
& > # 10, 000, 000 23,200,000 13, 200, 000|EEBUTHERI O (4 400 000FF A H—IER< Uik
® & " 280, 000 280,000 O xamFuRns
% ® & 26, 400, 000 13, 348, 600) A 13, 051, A00[MCCHE5ERE50M % 7. 4524, SRIBMET, 250F A+ LA 4P ILLAR, 000FH
# A 32,895 32, 895 O|#IRZLBHEIR. FRU- FESRASTREEHN, BRI
®E & #® A 0 0 0
& L1y 121, 274, 000 116, 086, 600, A 5 187, 400
2. FLOER
B FHEA FHE AR X £ WE
# H B 15, 000 15, 000 0 |Es A K RIEN, FEMRIRE
® & 867, 000 867, 000 0 [Esssie A &
@ % ] 6, 755, 000 6,700, 0000 A 55 000[masmessn, AKESR, SHEAE, BEAEENE &
i ® 115, 000 115, 000 O[BERR - BBEHS T 1 IRt &
%= o % 0 0 0
®¥ R B R 17, 189, 000 15, 851,000 A 1,338, 000[BEEST iy Y. MRGRT Yt WEEATT KLAS. EHHD.
;| x 5, 695, 000 5, 695, 000 0|RixeMBRAAL. KKFARE. LLiRY. BF &
£ ® 300, 000 300, 000 DV Y.t H2R
B oM oo ® 2,354,000 2, 354, 000 QAT SEAHF S RSENEA, K. KR F
B m® o= * 2, 500, 000 2, 500, 000 ofFEn. BEAS, TEERS. WANAE. BAREES.
¥ % b2 621, 000 621, 000 0|msime:. caam, BLRY, {FA, HBH2 &
% B® # 1, 000, 000 1, 000, 000 0[RSV BE, SRSNENERE. TREBRERE. EGRNNTRR
% K H 31, 305, 000 26,932, 000] A4 373, D00 AR D R R Sk A, HILMBRE.
ERHRGERH 20, 841, 000 20, 841, 000 JEa3 5 iR e AL T A
I W R OR R 2,330, 000 1, 730, 000 A 600, 000|285, ERRFRN, ROAHGE. ERRSE §
R # # " Q 0 0
w = M A R 1, 000, 000 1, 000, 00O 0|®ig
¥ 1 ® 1, 000, 000 1, 000, 000 0
¥ & ® u 0 0 0
] A & 187, 000 187, 000 0|fe AR EE EREY
& = % 22, 800, 000 23, 800, 000 1, 000, 000[*x&%1% - L&
bl # 4, 400, 000 4, 099, 000 A 307, 000(McConmas)  5S0FIT, 452A
] It 121, 274, 00¢ 115, 607, 000| A &, 667, 000
0 479, 600




